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ABOUT RRM@home
RRM@home is a major division of Ring Ring Marketing, which has provided 
advanced digital marketing techniques to help small businesses succeed for over 
a decade. 

RRM founder and CEO Welton Hong created RRM@home to deliver the same 
market growth and revenue generation for home improvement and home repair 
firms.  

Mr. Hong and his team at RRM have a proven record of helping business owners 
generate more leads, convert those leads into clientele, and expand their local 
market share. 

Unlike other local marketing firms, RRM@home is founded on high-level 
technological proficiency. Before founding RRM, Hong was a senior technologist 
at R&D facilities for Intel, Sun Microsystems, and Oracle. 
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Hey there! If you’re reading this, you’re proba-
bly a flooring dealer looking to boost your 
online presence and attract more clients. 
You’re in the right place. This guide dives into 
the world of SEO (Search Engine Optimization) 
and how it can help your flooring business 
stand out online. We’re here to provide you 
with actionable strategies that will improve 
your rankings, bring more clients to your busi-
ness and ultimately help you grow. Ready? 
Let’s get started! 

Why SEO Matters for Flooring 
Dealers 

First things first, why should you care about 
SEO? Well, imagine this: When customers 
search for flooring services in your area, where 
do they go? That’s right, they go to Google. If 
your business isn’t showing up on the first page 
of search results, you’re missing out on poten-
tial clients. SEO helps ensure your flooring 
business appears at the top of search engine 
results, making it easier for customers to find 
and choose your services. 

Benefits of a Strong
Online Presence  

A strong online presence doesn’t just help you 
get found; it builds trust and credibility. Here 
are some key benefits: 

•   Increased Visibility: More customers can
    find your flooring business. 

•   More Clients: Higher visibility leads to more 
    inquiries and clients. 

•   Enhanced Credibility: High search rankings 
    build trust and credibility. 

•   Competitive Edge: Stand out from other 
    flooring dealers in your area. 

•   Improved Engagement: Better SEO leads to 
    a better user experience on your website. 

Excited? You should be. Let’s dive into the 
basics of SEO and how it can help your flooring 
business thrive. 

Introduction:
The Importance of
SEO for Flooring
Dealers
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Before we jump into the strategies, let’s make sure we’re on the same page about what SEO is and 
how it works.

What is SEO?

SEO stands for Search Engine Optimization. It’s the process of optimizing your website to rank 
higher in search engine results pages (SERPs). The goal is to increase organic (non-paid) traffic to 
your website by improving its visibility for relevant search queries.

How Search Engines Work

Search engines like Google use complex algorithms to determine which websites to show for a 
given search query. They look at various factors, including relevance, authority and user experi-
ence. Understanding these factors can help you optimize your site effectively.

Understanding SEO Basics
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Key SEO Terminology
Let’s quickly go over some essential SEO terms:

·     Keywords: Words or phrases people use to 
     search for information.

·     Organic Traffic: Visitors who come to your web-
       site through non-paid search results.

·    SERP: Search Engine Results Page, the page 
      you see after entering a query in a search   
      engine.

·     Backlinks: Links from other websites to your 
      site.

·     On-Page SEO: Optimization techniques app-
       lied directly to your website content.

·     Off-Page SEO: Activities outside your web-
     site that impact your SEO, like backlinks.

Got it? Great. Now let’s move on to the first 
step in our SEO journey: keyword research.

Identifying Relevant
Keywords    

Start by brainstorming a list of keywords relat-
ed to your services. Think about what custom-
ers might type into Google when looking for 
flooring. Examples include “flooring installa-
tion,” “hardwood flooring,” “tile flooring” and 
“carpet installation.”

Using Keyword
Research Tools    
There are several tools available to help you 
find the best keywords for your SEO strategy. 
Tools like Google Keyword Planner, Ubersug-
gest and SEMrush can provide valuable 
insights into search volume, competition and 
related keywords.

Keyword research is the foundation of any successful SEO strategy. It involves identifying the words 
and phrases potential clients use to search for flooring services.

Keyword Research for Flooring Dealers

Flooring dealers
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Optimizing Title Tags and Meta Descriptions   

Title tags and meta descriptions are crucial for SEO. They tell search engines and users what your 
page is about. Make sure to include your target keywords in both.

1.   Title Tags: Keep them less than 60 characters and include your main keyword.

     • Example: “Flooring Installation in [Your City] - Quality and Affordable”

2.  Meta Descriptions: Keep them less than 160 characters and provide a concise summary of the 
     page.

     • Example: “Offering quality flooring installation services in [Your City]. Contact us for a free esti-
     mate.” 

Long-Tail Keywords vs. Short-Tail Keywords 
Keywords can be categorized into short-tail (broad) and long-tail (specific) keywords. Short-tail 
keywords are typically one or two words (e.g., “flooring”), while long-tail keywords are longer phras-
es (e.g., “affordable flooring installation in [Your City]”). Long-tail keywords are usually less competi-
tive and more targeted, making them easier to rank for.

1.   Short-Tail Keywords: High search volume but highly competitive.

2.   Long-Tail Keywords: Lower search volume but  less competition and more targeted.

Once you have your list of keywords, it’s time to optimize your website’s content.

1.  Google Keyword Planner: Free tool that shows keyword search volume and competition.

2. Ubersuggest: Provides keyword ideas, search volume and competition level.

3.  SEMrush: Offers in-depth keyword analysis and competitive insights.

On-page SEO refers to the optimization techniques applied directly to your website’s content. This 
includes everything from title tags and meta descriptions to the actual content on your pages.

On-Page SEO Strategies
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Creating High-Quality, Relevant Content  

Content is king in the world of SEO. Your website should have high-quality, relevant content that 
provides value to visitors. This includes detailed information about your services, answers to 
common questions and helpful resources.

1.  Service Pages: Create dedicated pages for each service you offer (e.g., hardwood flooring, tile 
     flooring, carpet installation).

2.  Blog Posts: Write blog posts on topics that interest your audience (e.g., “How to Choose he Right 
     Flooring for Your Home,” “Benefits of Hardwood Flooring”).

3.  FAQs: Include an FAQ section to address common questions and concerns.

Using Header Tags Effectively

Header tags (H1, H2, H3, etc.) help organize your content and make it easier for search engines to 
understand. Use them to structure your content logically.

1.   H1 Tag: Use for the main heading of the page (e.g., “Flooring Installation Services in [Your City]”).

2.  H2 and H3 Tags: Use for subheadings and to break down sections of content.
  

Optimizing URLs

Keep your URLs short, descriptive, and keyword-rich. Avoid using long, complex URLs.

1.  Good URL: www.yourflooringbusiness.com/flooring-installation

2.  Bad URL: www.yourflooringbusiness.com/p12345?ref=abc

Internal Linking Strategies

Internal links help search engines understand 
the structure of your site and distribute page 
authority. Link to relevant pages within your 
website to improve navigation and SEO.

1.  Service Pages: Link to related services (e.g., 
    from “Hardwood Flooring” to “Tile Flooring”).

2. Blog Posts: Link to other relevant blog posts 
     or service pages.

Now that your on-page SEO is in good shape, 
let’s move on to the technical aspects.
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Ensuring Fast Load Times    

A fast-loading website is crucial for both user 
experience and SEO. Use tools like Google 
PageSpeed Insights to check your site’s speed 
and get recommendations for improvement.

1.     Compress Images: Reduce the file size of 
     images without sacrificing quality.

2.   Leverage Browser Caching: Store some  elem-
     ents of your site in visitors’ browsers to   speed 
     up load times.

3.    Minimize HTTP Requests: Reduce the number 
     of elements on each page to speed up load-
      ing.

Mobile Optimization    

More and more people are using their phones 
to search for services. Make sure your website 
is mobile-friendly. This means it should load 
quickly and be easy to navigate on a small 
screen. Use Google’s Mobile-Friendly Test to 
check your site.

1. Responsive Design: Ensure your site adapts 
      to different screen sizes.

2.   Easy Navigation: Make sure buttons and links 
     are easily clickable on a mobile device.

Implementing Secure 
Sockets Layer (SSL)    

Google favors secure sites. Make sure your site 
uses HTTPS instead of HTTP. This not only 
improves security but also boosts your SEO.

1.     Install an SSL Certificate: Contact your web 
     hosting provider to install an SSL certificate.

2.  Update Internal Links: Make sure all internal 
     links use HTTPS.

Technical SEO involves optimizing your web-
site’s backend to improve its performance and 
visibility. This includes everything from site 
speed and mobile optimization to implement-
ing secure connections and structured data.

Technical SEO for Flooring Dealers
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Optimizing Google 
Business Profile    

Your Google Business Profile is your online 
business card. Make sure it’s fully optimized 
and up to date.

Local SEO is all about making sure your floor-
ing business shows up in local search results. 
This is crucial for attracting customers in your 
area.

Local SEO: Attracting Nearby Customers

Structured Data 
and Schema Markup    

Structured data helps search engines under-
stand your site’s content better. Use schema 
markup to highlight important information like 
your business name, address, phone number 
and reviews. This can improve your chances of 
appearing in rich snippets and the 3-Pack.

1.   Local Business Schema: Use schema.org to 
    add structured data about your flooring 
     business.

2.  Review Schema: Highlight customer reviews 
    to build trust and improve SEO.

Regular Site Audits and 
Maintenance    

Regularly audit your site to catch and fix 
issues. Check for broken links, duplicate con-
tent and other SEO issues. Tools like Scream-
ing Frog can help with this. Regular mainte-
nance keeps your site in top shape and 
ensures it’s always optimized for search 
engines.

1.   Broken Links: Use tools like Screaming Frog 
     to find and fix broken links.

2.   Duplicate Content: Ensure each page has 
    unique content to avoid duplicate content 
     penalties.

3.    Regular Updates: Keep your website con-
     tent fresh and up to date.

With your technical SEO in order, it’s time to 
focus on local SEO to attract nearby custom-
ers.
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1.  Claim and Verify Your Profile: If you haven’t already, claim your Google Business Profile and verify 
     it.

2.  Complete Your Profile: Fill out all the information, including your business name, address, phone 
     number, website and hours of operation.

3.   Add Photos and Videos: Upload high-quality photos of your showroom, staff and completed 
     projects.

4.   Use Posts and Updates: Regularly post updates, promotions and news about your flooring busi-
     ness.

Building and Managing Local Citations    

Citations are mentions of your business name, address and phone number on other websites. Make 
sure your NAP information is consistent across all listings, including directories like Yelp, Yellow Pages 
and industry-specific sites. Consistency helps Google trust your business.

1. Local Directories: Submit your business information to local directories and industry-specific sites.

2. Consistent NAP Information: Ensure your name, address and phone number are consistent across 
     all listings.

3.  Regularly Update Listings: Keep your listings up to date with any changes to your business infor-
     mation.
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Encouraging and
Managing Online Reviews    

Reviews are a big deal for local SEO and 
building trust with potential clients. Encour-
age satisfied customers to leave reviews on 
your Google Business Profile and other review 
sites.

1.   Ask for Reviews: After completing a project, 
    kindly ask your customer to leave a review if  
     they were satisfied with your service.

2.  Follow-Up Emails: Send follow-up emails to 
     clients with a direct link to leave a review.

3.  Respond to Reviews: Respond to all reviews, 
      positive and negative, to show you care 
     about feedback.

Using Local Keywords 
in Content    

Incorporate local keywords into your website 
content to improve your local SEO. For exam-
ple, use phrases like “flooring installation in 
[Your City]” and “hardwood flooring in [Your 
City].”.

1.    Service Pages: Include local keywords in your
     service pages.

2.  Blog Posts: Write blog posts that address local 
     topics and events.

3.  FAQs: Use local keywords in your FAQ sec-
     tion to address specific questions from cus-
     tomers in your area.

Engaging with the
Local Community   

Engage with your local community to build 
relationships and improve your local SEO. 
Sponsor local events, participate in community 
activities and collaborate with other local 
businesses.

1.    Sponsor Events: Sponsor local events and 
    activities to build relationships and gain 
     exposure.

2.  Community Involvement: Participate in co-
     mmunity activities and engage with local 
     organizations.

3.  Collaborate with Local Businesses: Collab-
     orate with other local businesses to build 
     partnerships and gain backlinks.

Now that your local SEO is in good shape, let’s 
move on to off-page SEO and backlink build-
ing.
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Off-page SEO involves activities outside your website that impact your SEO, such as earning back-
links and building your online reputation.

Off-Page SEO and Backlink Building

Understanding the Importance of Backlinks
Backlinks are links from other websites to your site. They’re like votes of confidence in your business 
and are crucial for SEO.

1.    Quality Over Quantity: Focus on building high-quality backlinks from reputable websites.

2.  Build Trust and Authority: Backlinks signal to Google that your website is trusted and authorita-
     tive.

3.  Monitor Backlinks: Regularly monitor your backlinks to ensure they are from reputable sources.

Strategies for Earning High-Quality Backlinks    

Focus on getting backlinks from reputable websites. This could be local news sites, community 
blogs or industry-specific sites. Sponsor local events, join local business groups and get listed in 
local directories. These links help Google see you’re a trusted local business.

1.  Local Directories: Submit your business information to local directories and industry-specific sites.

2.   Community Involvement: Get involved in your community by sponsoring events and collaborat-
    ing with local businesses.

3.  Guest Blogging: Write guest posts for local blogs and news sites to showcase your expertise and  
     gain backlinks.



Content marketing is about creating valuable content that attracts and engages your audience. 
It’s a key part of SEO and can help you build trust and authority.

Content Marketing for Flooring Dealers

Guest Blogging and
Community Involvement 

Offer to write guest posts for local blogs or 
news sites. This gives you a chance to show-
case your expertise and get a backlink. Also, 
get involved in your community. Sponsor 
events, collaborate with local businesses and 
engage in community activities. These efforts 
can lead to mentions and backlinks.

1.    Write Guest Posts: Offer to write guest posts 
     for local blogs and news sites. Share your  
     expertise and gain backlinks.

2.  Community Engagement: Get involved in 
     community events and activities. Build rela-
    tionships with local businesses and organi-
    zations.

3. Gain Mentions: Engage with the community  
    to gain mentions and backlinks from local  
     websites.

Monitoring and
Maintaining Backlinks
Use tools like Ahrefs or Moz to monitor your 
backlinks. Make sure they’re from reputable 
sources and disavow any low-quality or 
spammy links. Keeping an eye on your back-
links helps maintain your site’s authority and 
trustworthiness.

1.  Use SEO Tools: Use tools like Ahrefs or Moz 
   to monitor your backlinks and track their 
     quality.

2.  Disavow Low-Quality Links: Disavow any 
    low-quality or spammy links that could harm  
     your SEO.

3.  Regular Backlink Audits: Conduct regular 
     audits of your backlinks to ensure they’re 
     from reputable sources.

With your off-page SEO in order, let’s move on 
to content marketing for your flooring busi-
ness.

Content Marketing

SEO

12.  
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Creating Valuable 
Blog Posts
Blogging is a great way to provide valuable 
information to customers and improve your 
SEO. Write blog posts on topics that interest 
your audience, such as “How to Choose the 
Right Flooring for Your Home” or “Benefits of 
Hardwood Flooring.”

1.  Identify Topics: Think about the questions  
       and concerns customers may have when 
      seeking flooring services. Create content 
     that addresses these questions.

2.  Provide Helpful Information: Write blog posts 
     that provide valuable information and answer 
     common questions.

3.   Use Local Keywords: Incorporate local key-
     words into your blog posts to improve your 
      local SEO.

Writing Helpful Guides 
and FAQs
Create detailed guides and FAQs to provide 
valuable information to customers. This not 
only helps your SEO but also builds trust with 
potential clients.

1.    Write Guides: Create guides on topics like
     “Choosing the Right Flooring for Your Home” 
       or “Understanding Flooring Installation Costs.”

2.    Create a FAQ Section: Add a FAQ section  
     to your website to address common ques-
     tions and concerns.

3.   Optimize for SEO: Use local keywords and 
     optimize your guides and FAQs for search 
     engines.

Using Video Content
to Connect with
Customers
Video content is a powerful way to connect 
with customers and improve your SEO. Create 
videos that showcase your services, introduce 
your staff and provide helpful information.

1. Service Videos: Create videos that show
    case your services and completed proj-
    ects.

2. Staff Introductions: Introduce your staff in 
     videos to build trust with customers.

3. Informational Videos: Create videos that 
    provide helpful information on topics like 
    flooring options and maintenance tips.

Leveraging Social Media 
to Promote Content
Share your content on social media to reach a 
wider audience. Platforms like Facebook and 
Instagram can drive traffic to your website and 
improve your SEO. Plus, engaging with your 
community on social media builds relation-
ships and trust.

1.  Share Blog Posts: Share your blog posts and 
     guides on your social media channels to   
    reach a wider audience.

2.  Engage with Your Community: Engage  with 
    your followers by responding to comments 
   and messages. Build relationships with your 
    audience.

3.  Use Local Hashtags: Use local hashtags to 
     reach people in your area and improve your 
    local visibility.

With your content marketing strategy in 
place, let’s move on to tracking and analyz-
ing your SEO efforts.
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Setting Up Google
Analytics and Google 
Search Console
Set up Google Analytics and Google Search 
Console to monitor your site’s performance. 
These tools provide valuable insights into your 
traffic, user behavior and search performance.

1.    Google Analytics: Track your website’s traf-
    fic, user behavior and other important met-
    rics.

2.   Google Search Console: Monitor your web-
    site’s search performance and identify any 
    issues.

3.    Link Accounts: Link your Google Analytics  
    and Google Search Console accounts for 
    comprehensive insights.

Key Metrics to Track
Focus on metrics like organic traffic, bounce 
rate, average session duration and conversion 
rate. Also, keep an eye on your rankings for 
target keywords and the number of backlinks. 
These metrics give you a clear picture of your 
SEO performance.

1.  Organic Traffic: Track the number of visitors 
    coming to your website through organic 
    search.

2.  Bounce Rate: Monitor your bounce rate to 
    see how many visitors leave your site after 
    viewing only one page.

3.    Average Session Duration: Track the average 
     amount of time visitors spend on your site.

4.    Conversion Rate: Measure the percentage of 
    visitors who take a desired action, such as 
     filling out a contact form.

5.   Keyword Rankings: Monitor your rankings for 
     target keywords to see how well your SEO 
     efforts are working.

6.    Backlinks: Track the number and quality of 
    backlinks pointing to your site.

Tracking your SEO efforts is crucial to understand what’s working and what’s not. This helps you 
refine your strategy and achieve better results.

Tracking and Analyzing Your SEO Efforts
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Using Data to Refine Your 
SEO Strategy
Use the data from Google Analytics and 
Search Console to refine your strategy. If cer-
tain keywords are driving traffic, create more 
content around those topics. If your bounce 
rate is high, look at ways to improve user 
experience. Data-driven decisions are key to 
continuous improvement.

1.    Analyze Data: Use the data from Google Analy-
    tics and Search Console to identify areas 
    for improvement.

2.    Refine Strategy: Adjust your SEO strategy  
    based on the insights you gain from the data.

3.   Continuous Improvement: Continuously mon-
     itor and refine your strategy to achieve better  
    results.

Reporting and 
Measuring Success
Regularly review your SEO performance and 
adjust your strategy as needed. Create 
monthly or quarterly reports to track your 
progress and measure success. This helps you 
stay on top of your SEO efforts and ensures 
you’re always moving in the right direction.

1.    Regular Reports: Create monthly or quar-
     terly reports to track your SEO performance.

2.    Measure Success: Use the reports to mea-
     sure the success of your SEO efforts and 
      identify areas for improvement.

3.    Adjust Strategy: Adjust your strategy 
      based on the insights from your reports to 
      achieve better results.

With your tracking and analysis in place, let’s 
talk about staying updated with SEO changes 
and trends.
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SEO is always evolving. Staying updated with the latest changes and best practices is crucial to 
maintaining your rankings and growing your business.

Adapting to SEO Changes and Trends

Staying Updated with
Algorithm Changes
Search engines like Google frequently update 
their algorithms. Stay informed about these 
changes and adjust your strategy according-
ly. Follow reputable SEO blogs, attend webi-
nars and join online communities to stay 
updated.

1.  Follow SEO Blogs: Stay updated with the  latest 
       SEO news and best practices by following rep-
     utable SEO blogs.

2.  Attend Webinars: Attend SEO webinars and 
    online conferences to learn from industry 
    experts.

3.  Join Communities: Join online SEO commu-
    nities to share knowledge and stay updated 
     with the latest trends.

Preparing for Voice
Search and AI in SEO
Voice search and artificial intelligence (AI) are 
becoming increasingly important in SEO. Op-
timize your content for voice search by 
targeting conversational keywords and pro-
viding direct answers to common questions.

1.    Optimize for Voice Search: Target conversa-
     tional keywords and provide direct answers 
     to common questions.

2.  Use Structured Data: Implement structured 
    data to help search engines understand 
     your content better.

3.  Monitor Trends: Stay informed about AI and  
    voice search trends and adjust your strate-
    gy accordingly.
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Conclusion: Taking Action and Achieving Success

Continuous Improvement and SEO Adaptation
SEO is a marathon, not a sprint. Consistency and continuous improvement are key to successful SEO. 
Regularly review your performance, adjust your strategy and stay updated with the latest trends to 
achieve long-term success.

1.   Stay Consistent: Consistency is key to successful SEO. Stick to your strategy and make adjust-
     ments as needed.

2.   Regular Reviews: Regularly review your SEO performance and adjust your strategy based on the 
     insights you gain.

3.  Adapt to Changes: Stay informed about the latest trends and changes in SEO and adjust your 
     strategy accordingly.

With these strategies in place, let’s wrap things up with a conclusion and action plan.

Congratulations! You’ve made it through the guide. Now it’s time to take action and elevate your 
flooring business’s online presence.

Recap of Key Strategies
Here’s a quick recap of what we covered:

•    Optimizing your Google Business Profile
•    Implementing local SEO best practices
•    Generating and managing reviews
•    Creating valuable content
•    Building local backlinks
•    Ensuring technical SEO
•    Tracking and analyzing your efforts

Creating an Action Plan
Put together an action plan based on these 
strategies. Start with the basics and build from 
there. Remember, SEO is a marathon, not a 
sprint. Consistency and continuous improve-
ment are key.

1.  Start with the Basics: Begin by optimizing  
     your Google Business Profile and imple-
    menting local SEO best practices.

2.    Build from There: Gradually add more ad-
    vanced strategies, such as content mar-
    keting and backlink building.

3. Stay Consistent: Consistency is key to suc-
     cessful SEO. Stick to your action plan and 
    make adjustments as needed.

Leveraging Professional 
Help
If you need help, don’t hesitate to reach out to 
professionals. A specialized digital marketing 
agency like RRM@home can provide the exper-
tise and support you need to succeed. We’re 
here to help you climb to the top of Google’s 
search results and stay there.



Call us today at (888) 383-2848 or email 
us at info@ringringmarketing.com for 
a free audit of your current internet 
marketing campaign. Let us show 
you what we can do.
If you’re already working with another agency, that’s 
okay. We’re happy to conduct a fair and impartial 
audit of their work. We’ll give you an honest assess-
ment of whether they’re doing a good job or just 
feeding you lines. There’s no obligation, no pres-
sure—just honest, straightforward advice.

We’re confident that once you see the RRM@home 
difference, you’ll want to make the switch.

So what do you say? Are you ready to take your digi-
tal marketing to the next level? Are you ready to see 
what a truly effective marketing strategy can do for 
your business?

Give us a call. Drop us an email. Let’s get started. 
Your future clients are out there searching for the 
right flooring dealer. Let’s make sure they find you 
first.

RRM@home is ready to take your 
business to new heights. Are you?

Get in touch with us today and 
let’s start the conversation that 
could change your business forever. 
We’re ready when you are.

tel:8883832848
https://www.rrmathome.com/contact-us/?utm_source=guide&utm_medium=pdf&utm_content=from-search-to-sale-essential-seo-tactics-for-flooring-dealers


WELTON HONG
FOUNDER & CEO

You can reach us at info@ringringmarketing.com
or toll-free at (888) 383-2848

tel:8883832848



